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About the project 

The 24-month project Monitoring and Reporting for Safer Online Environments seeks to 

apply a comprehensive and intersectional approach in prevention and fight against 

intolerance, racism and xenophobia online. It joins 21 partners, members of the 

International network against cyber hate (INACH) and the roof organisation itself. Many 

are trusted flaggers and have taken part in the monitoring exercises within the scope of 

the Code of Conduct on countering illegal hate speech online. The project will focus on 

two priorities being 1. continuous monitoring and reporting hate speech content to the 

IT companies and responsible authorities and 2. awareness raising by regular advocacy 

towards the social media companies, providing consolidated and interpreted data to 

national authorities as well as running national bi-monthly information campaigns involving 

different stakeholders, including IT Companies, public authorities, civil society 

organisations and media. The project tasks will be organised in 3 work packages consisting 

of management and organisational framework; monitoring of content deemed illegal under 

national laws transposing the EU Framework Decision 2008/913/JHA using the 

methodology from the past monitoring exercises conducted by the European Commission; 

and dissemination of gathered data to the relevant stakeholders and the general public. 

Up to 20 000 of cases will be reported, 10 infosheets in English and 170 in other EU 

languages produced, online training run for the monitoring partners, standards for trusted 

flaggers reached for all partners, advocacy roundtables and closing conference will be 

organised. The project fights for targets of online hate based on grounds of racial or ethnic 

origin, colour, religion, sexual orientation or gender identity. The second primary target 

group involves IT companies, national and European authorities, CSOs and media. A wide 

public will benefit from a kinder internet due to a better and faster removal of hate speech. 

Project funded by the European Union's CERV-2022-EQUAL. 
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Introduction 

This document has been prepared for the project "SafeNet: Monitoring and Reporting for 

Safer Online Environments," implemented with the financial support of the CERV-2022-

EQUAL Programme of the European Union. 

Specifically, this document concerns the social media campaign implemented by the 

consortium in each partner country aimed at promoting a safe and inclusive online 

environment, raising awareness about the phenomenon of hate speech on social media. 

Social Media Campaign: Concept and Process 

As detailed in the Dissemination and Awareness Raising Strategy, LGL, in collaboration 

with coordinator INACH, proposed the concept for the social media campaign for partners 

to use as a reference point. 

The proposed concept has two elements. First is the presentation of different project 

partners and each organization's activities. Second, presentation of the local legal context 

when it comes to hate speech. Since the consortium is large and the project envisages 

using partners' social media channels rather than creating new social media pages for the 

project, the social media campaign's purpose is to both introduce different partners and 

different legal backgrounds of hate speech legal framework throughout the EU and present 

the project with engaging social media posts. 

LGL, as a WP3 leader, explained the concept of the social media campaign and produced 

the first content of the social media campaign for INACH and LGL so that it would be easier 

for the consortium to visualise the concept. The timeline spanning the project 

implementation period was presented to partners during the consortium meeting. 

Each partner has one month to prepare the content for the social media campaign for the 

upcoming month. At the end of the month, once the content is produced, each partner 
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creates posts on all social media accounts available per organization to disseminate the 

content. This way all partners will contribute to the social media campaign with their 

content once throughout the project implementation period and all partners will be 

engaged in disseminating all material produced for the social media campaign. 

LGL produced a template for partners who wish to use it to produce their content. LGL 

explained to partners the essential elements for the content, namely the obligatory use of 

the SafeNet logo, the organization's logo, the EC logo and the disclaimer. Partners were 

asked to produce 2-4 images and a short text for the post and adapt images 

resolutions required by as many social media websites as possible (Facebook, Twitter, 

Instagram) so partners could effectively disseminate it on their social media channels. 

Regarding disseminating produced content, partners were instructed to use the visuals and 

text provided, adapt it to their local language and create posts on different social media 

platforms they use. The consortium was asked to tag partners' social media handles and 

include their dissemination efforts in the dissemination log. Partners were presented with 

a timeline and deadlines for producing and disseminating the content. 

Social Media Campaign: Implementation  

As Coordinator and WP leaders, INACH, LICRA and LGL produced their contents for the 

social media campaign first to allow partners time to familiarize themselves with its concept 

and implementation. 

The first 3 pieces of content were produced and disseminated in a month to catch up with 

the timeline. HRHZ provided its content by 31 July and ROMEA by 31 August. EHRC 

produced its content by 30 September, LCHR by 31 October, Hatter Society by 30 

November, Subjective Values Foundation by 31 December, CESIE by 31 January, 

Jugendschutz by 28 February, ITU by 31 March, Digiq by 30 April, ZARA by 31 May. CEJI 

is next in line to produce their materials by 30 June, with MCI, Never Again Association, 

Integro Association, Plataforma Khetane and ILGA-Europe to follow. 
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Social Media Campaign: Dissemination 

The consortium entered their dissemination efforts into the project dissemination log. 

It is estimated that the social media campaign has generated 650 posts and reached 172 

319 users on social media. 
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Social Media Campaign: INACH Content 
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Number of posts by partners: 50 

Number of users reached:  12 735 
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Social Media Campaign: LGL Content 
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Number of posts by partners: 45 

Number of users reached:  16 347 
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Social Media Campaign: LICRA Content 
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Number of posts by partners: 47 

Number of users reached:  7 427 
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Social Media Campaign: HRHZ Content 
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Number of posts by partners: 46 

Number of users reached:  9 591 
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Social Media Campaign: ROMEA Content 
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Number of posts by partners: 45 

Number of users reached:  11067 
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Social Media Campaign: EHRC Content 
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Number of posts by partners: 53 

Number of users reached:  16 219 
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Social Media Campaign: LCHR Content 
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Number of posts by partners: 48 

Number of users reached:  13225 
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Social Media Campaign: Hatter Society Content 
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Number of posts by partners: 53 

Number of users reached:  10922 
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Social Media Campaign: SVF Content 
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Number of posts by partners: 50 

Number of users reached:  12974 
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Social Media Campaign: CESIE Content 
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Number of posts by partners: 50 

Number of users reached:  17665 
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Social Media Campaign: Jugendschutz Content 
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Number of posts by partners: 48 

Number of users reached:  7652 
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Social Media Campaign: ITU Content 
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Number of posts by partners: 55 

Number of users reached:  13413 
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Social Media Campaign: DIGIQ Content 
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Number of posts by partners: 38 

Number of users reached:  8524 
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Social Media Campaign: ZARA Content 
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Number of posts by partners: 18 (so far) 

Number of users reached:  Too early to indicate 

 

 

Dissemination and Awareness Raising Strategy: 
Updates 

The activities detailed in the Dissemination and Awareness Raising Strategy are being 

implemented. Some of these activities involve a social media presence. In this document, 

we will assess the implementation of the most important activities detailed in the 

Dissemination and Awareness Raising Strategy, namely dissemination of fact sheets, and 

maintenance of project subpage. 

Fact Sheet Dissemination 
Over the first 18 months of the project implementation period, 8 fact sheets were produced 

in April, June, August, October, December 2023, February, April and June 2024, 

documenting the findings of continuous monitoring of hate speech on social media, carried 

out by the consortium. 

Joint efforts were made to establish and strictly follow the deadlines for the production of 

fact sheets and their dissemination. The national and international factsheets are designed 

in a way that makes it perfect for social media dissemination. All partners are responsible 

for analysing their data, disseminating both their national fact sheets and international fact 

sheets and respecting the established deadlines. So far, the dissemination of fact sheets 

produced 494 posts and generated 135 203 users reached on social media. 
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Maintenance of Project Subpage 
The project subpage on INACH website is being maintained continuously. The project 

website contains all factsheets produced to this date: https://www.inach.net/safenet-fact-

sheets/ 

The total number of cases of illegal hate speech reported by partners is also regularly 

updated. 

News relating to the project activities are regularly published on project website: 

https://www.inach.net/category/safenet-news-and-events/ 

 

Maintenance of Project Dissemination Log 
All dissemination efforts are being entered by partners into the project dissemination log. 

Currently, the dissemination log contains 1293 entries with an estimated total reach of 348 

604 social media users. 

https://www.inach.net/safenet-fact-sheets/
https://www.inach.net/safenet-fact-sheets/
https://www.inach.net/category/safenet-news-and-events/

